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Second Seme~ter MBA Degree Examination, May/June 2010

Business Research Methods

Time: 3 hrs. Max. Marks:lOO

Note: 1.Answer any FOUR full questions/rom the Q.No.l to 7
2. Question No.8 is compulsory.

1 a. Distinguish between business research and social research. (03 Marks)

b. What is a research problem? Discuss the essential features of a good research problem.
(07 Marks).

(10 Marks)c. Examine the exploratory, descriptiveand causal research designs.

2 a. Differentiate between questionnaire and interview schedule.

b. What is hypothesis? Explain the procedures of testing hypothesis.
c.Describe the contents of a businessresearch report.

(03 Marks)

(07 Marks)

(10 Marks)

3 a. Define marketing research. Explainits areas of research.

b. Describe the sampling process, with suitable examples.
c. What is ANOVA? Explain, how an ANOVA table is constructed?

(03 Marks)

(07 Marks)

(10 Marks)

4 a. Bring out the uses of computers in research. (03Marks)
b. Explain the methods of primary data collection. (07 Marks)

c. Formulate a suitable questionnaire, for conducting research on brand preference of milk

segment, in your area. (10Marks)

5 a. Define chi-square. What is its needin research? (03Marks)

b. Explain the various steps involvedin preparing a goodresearch report. (07Marks)
c. What is research design? What arethe various components of a research design? (10Marks)

6 a. Define correlation and regression.
b. Explain the types of statistical measuresused in statistical analysis.
c. Explain the problems encounteredby researchers in India.

(03 Marks)

(07 Marks)

(10 Marks)

7 a. What is snow ball sampling?
b. What are the merits and demerits of sampling?
c. Examine the method of data processing. What does it involve?

(03 Marks)

(07 Marks)

(10 Marks)
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8 Case studv : (compulsory)

Tasty Foods

Tasty Foods (India) Ltd. is a wholly owned subsidiary of delicious foods, a giant Germany
based restaurants chain. Tasty Foods was famous for its continental cuisine. The chain of
restaurants was well spread across Europe. It was eyeing the Asian continent for a long time.
In 1996, it entered Japan and gained enormous success. The same year it entered Malaysia
and Singapore and made a mark.

The Asian market was proved to be lucrative, as the chain had more than 100 restaurants
across these countries. The chain thought of entering the Indian subcontinent, which was
supposed to have enormous potential. In 2007, the chain made a survey, and the survey
revealed the shocking information that, most food lovers were vegetarians. Unfortunately,
the chain was well known for its non-vegetarian cuisine, especially, Barbecue and Dover
Sole. The chain also gathered information that McDonalds and Tricon groups of restaurants
had already set up their operation, but adopted vegetarian cuisine. The chain was surprised
to find that McDonalds, very well known for its Hamburgers (beef) and chicken burgers had
adopted Indian dishes and were running successfully. Moreover, Tricon has set up a 100%
pure vegetarian restaurant in Ahmedabad where the majority were vegetarians.

The chain was in a dilemma. But it finally decided to launch its restaurants in different
metros of the country, with its world famous non-vegetarian cuisine. The cuisine also
obtained vegetarian dishes but not many. The restaurant had a poor response in the first six
months. The chain incurred a loss of Rs.2 crores in this period, and hence thought of closing
some of its restaurants. Then, it appointed a well renowned market research agency to find
out what went wrong. Research findings revealed that if the chain wanted to survive and
succeed in the Indian market it had to add vegetarian dishes to its cuisine.

The main problem was that the cuisine of the chain was predominantly non-vegetarian, and
did not contain many vegetarian dishes. It appealed to the global headquarters in Germany to
solve the problem, by suggesting vegetarian dishes. The headquarters, after consulting the
experts advised the chain to stick to the non-vegetarian cuisine. It also suggested that the
chain might seen the restaurants in particular metros where more number of non-vegetarian
food lovers were present and close down rest of the restaurants. Contrary to this decision,
the chain was firm to introduce many vegetarian cuisine and asked the expert team to find
vegetarian dishes irrespective of its acceptance by customers.

Questions:
a. Mention the proper research design to find out consumers' opinion on cuisine. (05Marks)
b. Suggest suitable locations, sample size and technique and scales to be used to find out the

accurate opinion. (05Marks)
c. What appropriate data collection would you suggest and the instrument to be used for this

situation? (05Marks)
d. Mention the necessary components that the instruments contain to find the consumer opinion

accurately. (05Marks)

* * * * *
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